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You don’t have
to be Jewish

to love Levy’s

real Jewish Rye
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This message is brought 10 you a3 4 public service by the Rice Council of America Switch from routine to rice!
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JER STEREOTYPES

125 Years Of Evolution
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This Mother’s Day,

Get Back To
The Job
That Really
Matters.

www.mrclean.com




The Chef
does everything

but cook
- that's what

wives are for!
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Traditional Gender Stereotypes.

Not aggressive. Aggressive.
Dependent. Independent.
Easily influenced. Not easily influenced.
Submissive. Dominant.
Passive. Active.
Home-oriented. Worldly.

Easily hurt emotionally. Not easily hurt emotionally.
Indecisive. Decisive.
Talkative. Not at all talkative.

Gentle. Tough.

Sensitive to other's feelings. |Less sensitive to other's feelings.
. Very desirous of security. Not very desirous of security.

Cries a lot. Rarely cries.
Emotional. Logical.

Verbal. Analytical.

Kind. Cruel.

Tactful. Blunt.

Nurturing. Not nurturing.




Gender Stereotypes
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THE WORLD AS WE KNOW
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Stereotypes...

~ French: logical,
~2 cartesian,
elitist,
authoritarian,
proud

Chinese: quiet,
hardworking,
enigmatic,
smiling, cruel

Germans: rigid,
methodical,
obsessed with order
. & privacy,

'~ unemotional, territorial

Americans: superficial,

‘Frontier Spirit’,
materialistic,
over-optimistic

ltalians: loud,

fralela Ty & 5
macho, BT
impatient, ;_I_,q,;',‘f.‘nl‘r;\n |

over-emotional, &% I@j
talkative, \‘—}"//

unorganized

British: imperialistic,
‘Island mentality’,
principled,

class-conscious,
conservative




